AUDIENCE-DRIVEN MEDIA IMPACT VALUE™

Our audience-driven Media Impact Value (MIV)™ measures the impact of all relevant
media placements, across different voices, channels, media types, time periods,
products, regions and more.

The formula relies on both quantitative and qualitative data specific to the Fashion,

Luxury and Cosmetics (FLC) industry to increase overall accuracy.
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based-on 8 years of
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photos, type of #hash-
tags, number of brands
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